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LUCIO TRAFICANTE

Con Mate amigo cada usuario tiene la posibilidad de elegir
el tipo de mate que lo identifique dentro de su grupo de
amigos o, también, regalar a un amigo aquel que lo defina.
Conjugando diferentes materiales, texturas y colores, junto
a nuevas morfologias, se puede obtener una variedad casi
infinita.

El mate, uno de los productos mdas caracteristicos de la
sociedad argentina, es uno de los mas faltos de diseno.
Abundan por doquier modelos autdéctonos y tradicionales
que responden casi siempre a estéticas muy similares.

Mate amigo es el primer paso para renovar

conceptualmente el enfoque habitual de este producto, en un
intento de romper con el paradigma de que lo caracteristico

de la identidad se obtiene de mirar hacia atras en el tiempo.

El objetivo, en el futuro, es ampliar la variedad de formas,
colores y materiales para lograr una mayor cantidad de

tipos representativos de los posibles usuarios de este

producto, acompanado cada uno con el packaging adecuado.

www.luciotraficante.com

Mate amigo

Madera maciza de zoita torneada, madera
misionera semidura, de buena presentacion
parda, sin nudos, proceso de hidrolagueado
semimate (no toxico), bombilla de acero
inoxidable pulido semimate

Marilyn: 15,5 x 11 x 11 cm; Curly: 10 x 10,5 x
10,5¢cm; MJ: 21,56 x 5,5 x 5,5 cm; Arnold: 14 x
10,5x10,5cm
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LUCIO TRAFICANTE

Mate amigo (Buddy mate)

Solid zoita wood from Misiones, round machined,
medium-heavy, good dun-colored appearance, free of
knots, excellent strength-to-weight ratio (medium light
and resistant). Semi matt water-based lacquer finish
(non toxic). Semi matt polished stainless steel straw.
Marilyn: 15.5x 11 x 11 cm; Curly: 10x 10.5 x 10.5 cm;
MJ:21.5x5.5x5.5cm; Arnold: 14x 10.5x 10.5 cm

With Mate amigo, users can choose the individual type
of mate that best reflects and identifies them within
their group of friends, or maybe give to a friend the mate
type that best defines that person. The combination of
different materials (and the various textures and colors
that they comprise) with new morphologies offers

a virtually infinite range of qualities and variants of
stereotypes to be represented (the darky, the redhead,
the plump, etc.).

The mate is among the most representative objects used
in Argentina. However, it is also one of the most lacking
in design. Traditional native models abound all around,
all of them following very similar aesthetic principles
(with very few exceptions). These are objects that seem
to have frozen in time to represent the origins of the
ancient culture of this land but not the modern individual
who uses them.

Mate amigo is just the first step to renew the traditional
conceptual approach of this product. It is an attempt to
break the paradigm that establishes that the label of
being representative is obtained by looking back in time
to find in the present those relevant nuances that define
the modern individual's identity and project him to the
future. With Mate amigo, the user does not search in
history but in his self, without a doubt the best way to
understand our past, present and future.
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The goal for the future is to increase the range of shapes,
colors and materials (metal, plastic, etc.) to offer a
greater number of stereotypes representing the potential
users. It is also a key that each unit of the line should
have the right packaging specifying on print to which
social stereotype it corresponds.

www.luciotraficante.com
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